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Fovewovd
The wondertul page backgrownde ave the vesult of a mathematical Algovithm
ereated oy Jowed Twel, cotouwnder of Braycom. "Lines likes crystale grow on
2 computntional suostate. A simple pevpendicilar growthh vule creates intvicate
city-like styuctwres.” Cawel, 2009)

Al ot the prge backgrownd images have been created by starting the algo-
vithim, then stopping the computntions at a specific moment and printing the
vesults into 4 POF docwment. The ensuing image ie then adusted in Photoshop
mnd placed in Design; wheve the tanspavency has been veduced avpwhere
fom 25% tv 75%.

it's also been lote of tun combining iy analytical side with my ereative side)

i Fovewovd
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Concept:

Random association ic one Wz ﬂl%i@vwe genente deas.

A%i@wmevd‘:
T© find 2 lyrics or poems that appealed to we and paiv them with images that
create o stokeent. I combining the verse i image we weve to-create a the-

matic concept and have that vew vision with the viewex.

Progroms sea

Adove \lustvator €54, vevsion 1400

Adobe WDesign CS4, version bOA

Adove Photoshop (54 Bxtended, version 110!
TechSmith Gnagit, version 1.2 (BuilAd 204)
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Bxeontion:

| creoted 'n...efam@»"a{: how time steals ooy those precions moments we nevey
howe the opportuaity to get back. | combined images fom a priov assigument,
A Fﬂvmihg Photograph and the image of a place . Fﬂumihg come from; with

VeXGls A% YONAOW As50Caons.

The witial lyvic comes om The Rockyy Hovvor Pictwe Show; the second, newly
“found and hearttelt; and the thivd, so appropriate for all of the men in my
Tamily. Wost especially now, as wiy son goes back to war. Time was wsed a6
the common denominator in all three sections ot the design. Thereloy, showing
how all ot the images and lyrice were velated though the use of time. By using
the stanza, "Time ie Fleeting - Wadness takes ite1oll’, the project ic in concert

% Wit 1 - Lyyical Visions

Categovy: Page Layout

Avrtict: Sherry Hansberry-
Brown

Subject: Class Assignment in
ILL310

Veeaw of wovk: 2009
Media: InDesign document
Lyyrics: Time Warp

Sowee. Rocky Horror Picture
Show

Pwcess: Used original Photo-
shop image; added text frame
for explanation; did a black fill

[0/0/0]; typeface is Verdana
10 pts. Used text frames and
a curved text path for the
song lyrics in Papyrus from
18 pts to 21.66 pts. Linked
the image and text frame with
rectangle frame using the
Fancy corner option. | am
pleased with the results of
this particular design.

Wnit S WDesign Portiolio 4



Categovy: Page Layout
Photographer: Unknown

Subject. TSgt Robert K.
Brown, EOD Tech,USAF

Veaw of Wovk: 2007
Wedia: InDesign document
Twer: Who Has Your Back?

Sowcee. Military Wives and
Moms (The Mommy Playbook)

Pvocess: Cropped the digital
photo in Photoshop. Added
text frame filled with black
[0/0/0] and Verdana font at 10
pts for the explanation. The
poem was altered to fit the
circumstance in the second
stanza. The typeface used is
Viner Hand ITC Regular 18
pts with a light blue #baeb5f4
[186/299/244] applied. Also,
applied Fancy corners for the
outside rectangle box.

S Uit | = Ligrical Visions

I Aam A cATing mother -
'-L!‘

My son s mltq f“;if_'l.:;l_
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dene se many times
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U rni " q Flack. *{

be scared,
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put I am preund.

le son hAs qﬂr I"E’"i?
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WESLEEP SAFE IN OUR BEDS
BECAUSE ROUGH MEN STAND
READY IN THE NIGHT 10 VIST1
VIOLENCE ON THOSE WHO
WOULD DO US HARM
ORWELL

“It's astounding, Time is fleeting, Madness takes its tall.. "

Cotegovy: Page Layout
hotographer© Eva McDermott

Subject: Inverness Beach,
Nova Scotia, Canada
on Cape Breton Island

Vear of Wovk: 2008
Media: InDesign document
guote: George Orwell

Sowrce: International War
Veterans’ Poetry Archives

Process: Downloaded image
from Internet, cropped it in
hotoshop. Added text frame
lled with [112/0/11] and used
erdana 10 pts. Added Fancy
corners to the rectangle box.
Used Stencil STD bold in 18
pts and applied Desert Sun-
set gradient to the typeface
placed on the image; since it
s so typical of the writing on
G.l. boxes and duffle bags.
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il

,-/ £ S ” Creating, 4 seppite \wjonts using vaviows tedwniques such, a6 e, value, titters,

. satwation and bywshes 1o enhance the images. Addingy ditterent images to
each other to chow another potential vision to the viewer. A the same time, us—
g wovdes to convey the new meaning,

Concept:
Wsing the comvinations ot photographic images o bving out an inner imeaning
for avt o a marketing comprign.

e AssSigiment:

~ A — v Progroms N\sed:
| V\)/Ul‘l' 2 ‘Ml\/‘dm ' PYOJ%T | Adal?;/\vﬂ?%i@w CSA4, vexsion b0O4

Adoe Photoshop CS4 Bxtended, version 1101

Wit S iDesign Portfelio 8



Bxeontion:

Wy Fi;é"r"im@e WS- homage to NAGA and S0 years of successes ond
failwres, but ever-hopetul of the futwe. The second image was wsing wy, sister’'s
pPhotographs-of Nevada sceneryy The thivd image combination was my son's
family and the tolrtivie iy family, both fom a few yeare ago

- AImage | wosto be combined weing opacity tactors and a dwotone process.

+ Image 2 was 1o be combined wsing opacity, factors and the paint byushes.
S Image % used the e, value and satwation tactovs of 4 ditferent images.

o Image 4 used several fitters co that it wasn't oovious which fitters weve used.
The fun part of this assignment was spealingy to wiy gravddanginter, Achlee
A leanings alvout hex class in \Design. Since thic was one docwment | used
the same typographuy tvonghout and only vavied font size o titles.

9 Wit 2 - Bxpanding, Owr Vision

Cotegovy: Page Layout

Supject: Combined NASA
Logo and Images

Vear of Work: 2009
Wedia: InDesign document
Sowrce. Google.com Images

Pvocess: Downloaded images
from Internet into Photoshop,
reduced opacity of launch

by 15% and logo by 50%. The
images were sized for com-
patibility. | applied Image >
Mode > Grayscale and Image
> Mode > Duotone with green
and black. The image took

on a sepia tone effect. The
typeface used was Monotype
Corsiva Regular at 11 pts. In
each text block, | varied the
color to make the text more
interesting and add additional
emphasis to that particular
description section.

Wit S WiDesign Portfolio 10



Categovy: Page Layout
Subject: Nevada’s Grandeur
Vear of Work: 2009

Wedia: InDesign document
Sowce: Marno J. Ayers, BFA

Pvocess: Cropped image to the
required 3” x 5” size. Created
4 layers to work the design.
Layer 1 was a background
color layer using #065a0 at
100% opacity. Layer 2 was
the sunset, erased bottom
black and used art history
brush for fill-in. Layer 3 is the
mountain image with the sky
removed by the Magic Wand
Tool, reduced to 80% opac-
ity. Layer 4 is where the paint
brush was used at between 3
px and 9 px to paint the shad-
ows in at the ridge lines, in-
creasing the definition of the
piece. The opacity is at 50%.

N it 2 = ‘6><|0¢v/\¢|ivw0L owr Vision
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Categovy: Page Layout

Subject: The Robert K. Brown
Family

Vear of Wovk: 2009
Wedia: InDesign document
Souwrce: Family Photographs

Pvocess: Scanned and down-
loaded into Photoshop,
cropped as required and
inserted them into InDesign
in polygonal frames for the
original images. Needed to
separate the images first, as
one of the originals is a family
picture. Made the hue, value
and saturation adjustments in
Photoshop. Initially, the image
was adjusted by Cyanotype,
then made choices on the
curves.The final result was

a combination of a reduced
opacity, Yellow Boost and
Cyanotype. Very interesting!

Wit S iDesign Portiolio 12



Categovy: Page Layout

Supject: The Kenneth L. Brown
Family

Ve of Work: 2009
Wedia: InDesign document
Sowrce. Family Photograph

Pvocess: Scanned and down-
loaded into Photoshop, and
cropped as required. In Pho-
toshop copied the image and
created 3 separate layers.
Layer 1 - used Artistic Filter
> Texture > Texturizer; added
Noise > Dust & Speckles and
Gaussin Blur; and reduced
the opacity to 50%. Layer 2 -
used Artistic Filter > Accent-
ed Edges and a Lens Flare
under Render. On Layer 3

- only reduced the opacity to
50%. The differences are very
subtle in the family’s facial
expressions. Interesting!

12 Wit 2 - Bxpanding owr\ision

Wnit 2 Additional Notes:

| veally had 1o work hawd in Photoshop to create the variows effects | wanted
to achieve. s particilar assigment was especially helpful in an wnexpected
mannex The critique portion of the Live Chat meetings i veallyy great since there
is inmedinte feedvoack and divect questions can e asked. s ie one of the
most valualle povtions of the class o wme. It also helped me 1o evelve wiy own
exitical thinking process and instead ot lodking at an entive desigw, e Adle to
veauce it down 1o ite most prominent elements. Theveloy being avle 1o icolate a
positive or negative design teatwre. That being said, this unit has given me even
stonger nsigiht into the design process. And helped wme tremendovsly to veally
widerstond the veasons wiy instead ot just velying on insinet for wuy overall
Aesign hoices.

Wit S iDesign Portielio 14



Concept:

Choose a Aesigney whose wovk & appealing, vesearch theiv work; and create ow

WEEET (Y |y AL A idea ook Avout the designer's odyy of work and styje.
s - ‘_J g _ &, Vs . AssSigiment:
T rar——— T o aely & LI &S A 7 Create 15 images i total = 10 tom the chosen designer and S from memivers
e~ 11 o 7 ) . of the-omall grog By working together thic will expand knowledge gained and
__."‘ j f— Br. L = /o there will be A greater appreciation of dittering styles.he idea ook wasto e
*““‘“‘* { i / .1, = e ) stylich in a manner emulating the chosen desigmer's work; making cevtain that
1 Ed Ty ;’ | : vawiows featwes weve whilized in \WDesign.
I vl .

W I Y ; | /= : Progroms Vsea
i -F E | ' V\Wf 5 Q‘YOWPYQ]ZOT Adove \VLD%i@% CCA4, vexsion bOA

il Adole Photoshop CS4 Bxtended, version 101
7/
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Fram puis graphic dasign to movie posters to the opening and closing movie cradit sequences

Categovy: Book Layout
Subject: Saul Bass, Graphic

EXWﬁUV\/: GDE340-09046-01 Advanced Graphic Design Designer
. Sherry Hansbarry-Brown
Unit 3 Group Project \Am O'F \NUYI‘-I 2009

American IntesContinental University

ot et \Wedia: InDesign document
Sowce. Google.com Images

Process: Downloaded images
from Internet into Photoshop,
cropped them. The typeface
used was Myriad Pro Regular
nd Bold from 10 pts to 72 pts
or the title. Where there were
quotes from the designer, |
used the italicized version of
the font. There is a total of 12
pages including the front and
back covers. | used the Rule
of Thirds for the front cover
o create a structured layout;
however the image of the
movie poster for ‘Anatomy
of a Murder’ created certain
layout constraints.

W;?Wﬂfaw; of ’d/ue as5igpument was to Adeteymine which ﬂl%i%vw spoke
loudest to me. As.soon a5 | completed a it of vesearch it became appar-
ent that Saml Bass wos wy designer. Wost images fownd on the Internet were
“eved a6 Jgs, thén opened in Photoshop 1o be vesized. | setwp the idea ook
with 4 colunmns per page, with the left colwmn veing; the time line and page vor-
dex colov e widdle twe colwmns then weve filled with text ov images ana the
“Yigit colmn was left blank 1o allow for a stvong, propovtion of white space. |
sectioned the dea ook intv 4 chapters and o conple of vetevence pages - lote
ot veseavch on this projecti the ovange—ved [208/8\/52) was dexived from the
Photoshop eyearopper tool fom the cover's postey image. \n ovder to maintzin
consistency that coloy was used on all page vovders and voth covers.

17 Wit 3 - Wy Designer’'s Vision Wit S nDesign Porttdlio 18




Categovyy: Book Layout

Subject: Saul Bass, Graphic
Designer

Veaw of Work: 2009
Wedia: InDesign document
Sowrce: Google.com Images

Pvocess: Downloaded images
from Internet into Photoshop
to resize them to 2”x2.5” to
maintain a consistent size

for the idea book. For the
album cover | setitat a 45
~degree angle for interest, .
This allowed me to place 6
images and text on the 2 page
spread. For the logo spread
I'only placed 4 images and

no angled image for a more
structured look. In the time-
line column the font was set
at 12 pts and the text boxes
“were at 10 pts. The images all
had red, white and black,

19 Wit 2 - iy Designer's Vision

1550

1954 - Movie titles

For “Carmen Jones®
1955 = Movie titles
for “The Man with
the Golden Arm®
1956 - Movie tithes
fox “Edige of the City”™
1956 « Mav
for “Starm
Meoigle titles
@ i the Af-

1857 - Movie titles

feer "Sainn boan®

1958 — Movie titdes

for "Bonjour  Trist-

gaga”

1958 = Mavie ttles

for "Weertlgo®

1959 « Moiie udes

for “Anatomy of a

Muider®

1955 -~ Movie ttles

for “Morth by Morth

w=L

1959 - Mevie ttlss

for *The Cardinal®

1953 Corporite

logo for Hose Cos-

IrseEics

1958 - Corporate
Lawry's

Mele piles
odus®
1950 - Movie fithes
for“Spartacus”
1960 - Movie tithed
for One. Two, Thiee”
1951 - Movie btles
for "West Sade Story®
1962 - Movie tthes
‘Advise and Con
sent”
1963 - Movie tites
for“The Wictars”
1863 < Movie Utles

for It a Mad, Mad.
Mad, Mad Waord®

My dnithal thoughs about
whot o title con da wos to set
rmaad and the prime undery-
trig cane of the flms stod;

to express the stary in some
metapharical way. | sow the
titke e o sy of conditianing

the pudience, so that wihen the

fkm octually bagam, view-

ers would siready have an
el mdodare with i
~ Equl Boss

Durirg his career in Hal-
lywzad creating the titke
sequences that graced so
iy el K nawn movies,
Saul Bass paved the way

for othears to fallow. Prior

to hits inavative wark most
projecticnists didn't bothar
to chase the curtain until the
stary actually started, An
often repested anecdate is
that when the “Man with the
Golden A" was aired; a
note was placed on the film
can. “Projectionist - close
curtain rmmediataly”

Pamela Haskin said of Bass
in Film Quarterly, "His titles
are integral to the film. When
bris wrk cormes up an the
sorean, the movie itself truly
hegins” (answers.com, nd.|

A5 vou can tell by the time-
line, there ara way too many
irnaes to choase from o

fit inko this assignment. His
wark spans mare than &0
rnavies; either creating the
titlireg, the poster, dinecting,
producing, wiiting, or acting
a3 a pictorial consultant.

Movwie Titling and Film Industry Work

The: chesen images are wery
similar in format. The im-
aggess are all designed with

a limited cokor pallet, marny
with jagged or stylzed body
parts. The typography looks
either handwritten or mough
and instabile - a5 is the case
with “Vertige”. The actual
fant is called ‘Hitchcock:

For the example images you
will see that Saul Bass used
red, lack and white to con-
vey the meaning and plot
ofthe story. Mary of the
sequences were animated in
vanous manners. In“Armnund
the Warld in 80 Days® he
created a & minute anmated
recap of the entire mavie for
the closing sequence. Mo
credits shown at the stan

Tithe: Lerwit iry the Afterrgarn
Directoa: Billy Wilder

Year- 1957

Coverl :

Tithe: Anatomy of o Muroler
Director: Otto Preminger
Year 1955

Hooks

1964 - Mowe - titles

far i Harm's Way™
Tite: Vertigo 1964 - Directed shovt

Director: Alfred Hitcheock EIT. I S
Year: 1958 2

1064 Cormporate

lege for Ribun Faods

1964 - Corporate
loge for Wessan Chl
1965 - Mowe biles
far "Bunny lake &
Missimg®

| ] Comporate
lge foi Celenese

Title: The Manwith the Golden | SRS INEIETEEIES
Amm lega  for  Security

Dirscteer: Otte: Preminger First Maticnal Bank
Year: 1955 195 Mowee titles

for "The Fuemen's
Ball"

1967 - Movie tithed
for “The Two of Us"
1967 - Wrote, pro-
duced and diredted
“Why Man Creates”

Title: st Sicke § 1968 Carporate

D-"E_Ic;,: H-:-I:-e:'t Wmnd loga for Rockwall In-
Jarome Rabbins bernational
Year: 1961 1968 Corpotale

logo for Continental
Adrlines
1969 -  Acaderry
Award”  for  best
thoit documentary,
“Whry Man Creates”
969 - Corporate
logo For Dixee Cups
19710

Tithe: Arowng the Warld in 80
Days 1970 - Movie tthes
Directorn Micheel Todd for “Tell Ma Yau Love
Year: 1956 M, Jpnie Moon'
1971 Movie tithes
tor “Such Good
Friends”

1972 - Corporate
o fior United Way
19¥3 - Corporates
logo  for | Wamer
Commudcationd

1987 - Movie titles
for “Broadcast News”

1987 - Movie titles
far*The T Lks

- Movie titles

1989 -
F-?r_ “84 Ch

Crganizat kan:
Girl Seouts of America
Year: 1978

Corporation:
CQuaker Food & Beverages
Year: unknown

3 - Movie titles
for “The Age of
cence”

= Movie titles
Organization:
United Way of America
Tear: 1572
1995 - Movie titles
“& Personal
wilth Martin 5

TIELINE OF SALIL BASS

Wit S WDesign Porttdlio 20



Categony; Book Layout

Sudject: A. M. Cassandre, a
French Designer

Vear of Work: 2009
Wedia: InDesign document

Sowee. Yvonne Casiano, Small
Group Member

Process: Downloaded the

five images after speaking to
Yvonne and getting further
information on the dates from
her. Maintained the same 2”
x 2.5” size as the other im-
ages in the idea book. All
fomatting remained the same
throughout the document,
except instead of a timeline in
the last sections of the docu-
ment; | just used the orange-
red color and the black line
emulated in the timeline. The
designer’s picture was 2.36”
x 2.36”. Titles were not bold.

21 Wit 3 - Wy D@ei@mv'e Vicion

Durineg our Seal Graug
Chats and on the Discussion
Baard, | spoke to Yvonne
Caslano about her cholce
of A, M. Cassondvre, a French
designer.

e s olcler by almest 20
years than Saul Bass and his
designs more within the time
that be created them, The
style displayed within these
is.a "vintage art deco” accord-
img to Yvonne.

I'm impressed by the par-
spective that he ghees his
trawel posters; the e level s
from Babow, koaking up. This
giwes the machinery that he
is hkghlightirg e stature
A senious mind adjustment
is needed to reflact just how
large the train, and the ships
ang,

Thee vintage art deco’ is car-
riec ar in the two beverage
images shown, with a differ-
ent perspactive. Bath being
at direct eye level, making
the products seem aven
maore important. They seem
b be saying, “Gonow to
WAL fio P ey wondlerful
wine o pineaaple juice with o
taste of the trapics”

All of these images are
minimalist in their lines

and shapes, without any
ealra nalse thiawm in. In this
raspect, aven though bath
men use different overall
shyles, they are similar in
concapt. The timing of these
images is fram 1925 to 1939,

Small Group Images

| B '|' l
] I|1I Tl‘lﬂ'ﬂl

I'l‘li.'l.[fl. il

Therefore, | do nat see & ma-
joar shift in Cassandre's style.
However, consideration must
be given to the fact that this
wias pre-Woarld War Il and he
had his awn very successful
design firm.

| would like to have seen
some images from after the
war to be able to ke &
comparative analysis. As|
ami certain a difference will
be seen. He served in the
Erench frrmy curing the war,
undike Saul Bazs wha was still
in his very early twenties and
riewer served during the war,

Both men made major con-
tributions ta the graphic da-
sigr woald each in their own
ways, thiraugh their passion
and eye catching images.

Corporation:
Dale Areagple Comgany
Year: 1938

Compargtian;
Willi's Wine Bar
ear: 1938

WILLI'S WINE BAR

Conporatian:
Goadkoope Retours
ear: 1932

SOEDKSoPE RETOURS

LTONMDEMN

i T b A TS L B R M R L
i W L1 G R - FLAURT S

Corparatian;
. Transatlantique
“French Line”
Yaar: 1935

Conparatian:
Corngagnibe des Chemins de
Fer du Mord
“faar: 1927

s '"_‘_t'..u-ln-ﬂﬂ. 14

Biography

Saul Bass was bom an May &
1920, ratsed in New York City
betweeen two Waorld Wars,

Hee had been a creative child
and at age 16 enrolled in the
At Students League to study
mimimalism. Even while he

weas slill a sbudent he was doe-
ing freelance graphic design

weark .

Privaar B Wi bd War |, mary of
the artisans of the Bauhaus
Mavernent moed from
Germany to Mew York as

the Mazi Reginee dosed the
maement doam,

Saul had the apportunity to
stucly with Gyorgy Kepes at
Bencklyn Callege shortly

before the war ended. He
had been active in the Mew
“Yark graphics design scene
for warkaus campanies and
s a freclance designer for
Arnost 10 years alieacly.

Afftes thee vaar, In 1946, he
maered from the East Coast
tio the 'West and aperied his
aven lim, Saud Bass & Assod-
ates,

He was still doing design
wark by intrecucing a more
sophisticated East Coast

slyle 1o the West Coast ethas,

{answerscom, nd)

He hired Elaine Makatura
wh later became his wile,
She was Citto PFreminger's
daughter. In 1954 after a
successful graphics design
career, hie wat asked ta de-
sk the porster aned tighes for
Premninger's “Carmeen Jones”,

It Is imy belief that he rarely
lacked back after that! He
becarne mine inwalved with
thee i industry but never
kst sigght of his graphics de-
sk business. The interess-
inig thing about Saul Bass is
hovar wedl he actually did in
baith fiel s,

S of the best known
films of bis time start and
end with his credits and
litling sequences.

Seonive o the besit knovam
corparate logos knoen
thirestighvout the vinrld were
created by Saul Bass,

TIE SALN BASS

- bom in
Ty
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Concept:

Develop an adverticing coampaign. stvadeqpy wsing the client' s logo, colove and
text provided, without changing anyy of them.

- Assigrument:

Cveate on effective advexrticement that catches the eye ma velates to the en—

_ Vivvwnental gonle of the the client Moo create o postcad mailing piece that ic

eflective. e divector wants sevexal additional tmonail sketehes fov the client
to veview and all of the wovk needs to conveyy the concepts that venewable en-
ey i the futwe,

Progonms Wsed:
Adoe WDesign CS4, version 604
Adole Photoshop CS4 Bxtended, version 101

Wit S iDesign Portiolio 24



Execution:

Wy fivst thougit was 1o use the: covpovate logo ehind the text tor a sulo-

e touch. After the critique, however, | went a bit boldex, less like a letter to the
viewers and wmove in your face with images. | found an awd winning pho-
tographer fom Wichigan, Wike Woats who had amazing pictwees of leaves. |
fellin love with the photograph of “Wovning Rain’ and wsed that as the header
md footer of the adverticement. | saved the images as jpgs and opened them
“in Photoshop to make my, adustiments. the assigmment was o use the cli-
ent's colovs, text and loge without changgings them. The colovs of green, Vne and
lack weve very specific. | kept a matvix of the ®/6/B values and vevitied that
Al typographg waintained those colovs precicely | added another leak Tor em-
phasic and found an image of vecycled paper to add additional eco-fiovor

25 it 4 - Ew—Fvithg View
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Alternative Groon Project supports and recognizes individuals,
communities and organizations that demonstrate environmental
contribution by choosing green power.

By choosing green power we support the development of cleaner and
environmentally friendly energy. Wind, solar and hydropower is green
energy generated from renewable resources. Across the U.5., consum-
ers more and more often have the choice o buy green power. Coing
green is easy, and it offers many environmental as well a: economic
benefits.

Alternative Goven Project is a state government inftiative that helps
businesses, organizations and consumers save money on existing energy
bills and helps educate and support sustainable energy resources.

I you are interested in supporting these renewable energy efforls, you
may be interested in the Alternative Creen Project.

Alternative Green Project
3rd Noor - 3503 Chandery Ave,
U Seattie, WA 98052-6399

PROJECT

Please vitit our webgite &t wwawlagp.com for more information

Categovy: Advertising Layout

éulq]eof: ComsumerEnviron-
mental Information

Vear of Weork: 2009
Wedia: InDesign document
Sowce. mikemoats.com

Pvocess: Downloaded images
from Internet into Photoshop,
and cropped for sizing. The
header and footer typeface
is AR Berkley at 36 pts to 72
pts with a drop shadow and
the Bevel & Emboss effect
added. The body type is the
Maiandra GD font in 10 pts

to 14 pts. For the organiza-
tion name | followed the logo
olors, however the green did
not have enough contrast, so
| used the black color, copied
the name and placed it like a

drop shadow down and to the

right of the colorized name.
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Categovy: Advertising Layout : Categovy: Thumbnail sketches
. ) ) "ﬂwhuwm Build Green, Think..... - Y‘@ '
Subject: Advertising postcard organizations that demonstrate (1 ogeiaes dividasis, commsden e e Subject: ComsumerEnviron-
4 environmental contribution by choos- , S penisetions et s )
for environmental group ing green power. Renewable Eneryy. o7 vl cotriion by chacsieg premn power mental Information
LA Malp s howard @ beighter Murs,
\OW O'F\NUYki 2009 Alternative Green Project is a state Orar Fulure. By ehossing \OW O‘FWOYkZ 2009
F : e powmsl we g
, , --'f ARSI . vernment initiative that helps busi- (IR B E T : .

Wedia: InDesign document ff‘:\ e e e g e ol RUTRRNIVE v o o Wedia: InDesign document
Somce: www.mikemoats.com  [SEEZ2Z R et o gt .nfm' ':I:h- ALTERNRTIVE ; E"“.:m m.::"':"ﬁ Source: Google.com Images

& ik ! .
Process: Scanned and down- able energy resources. moset z_i; Marsavn '“n:...__,_ Process: Scanned and down-
loaded into Photoshop, and If you are interested in supporting 3 - 350 oy v H e s loaded into Photoshop,
cropped as required. For the T av oo Yag o W i E! 10wty e ropped as required . The left
front of the postcard | used G Project. Halp us toward 3 brighter future g'f D e e ba o two thumbnails are meant to
the image of recycled paper Piite vl o ibete o v e for i 2 - be used with the Open letter
from the advertisement, in o bt as a two page spread or they

b
this case however the opacit ematins G o can be stand along pieces.
- i Wb Help us toward a et - 3508 oty A e R gy e O Ny
was higher than the first im- ) e O 38021365 DT Saee, wa ge0sa 439 The background images have
age. Therefore the Maiandra brighter future. ; e been reduced in opacity from
- AWt en Froject mapports e 0
GD fqnt was entered as Demi B i e e ideh, comemeiie il crmrauiore ot dom 75 t0 90%. The 'fonts vary
Bold instead of Regular for velopment of deaner and environmentally powet. Help s toward 8 brghar s, between thumbnails and the
2 ergy. Wind, solar 2 - i . .

more of a contrast. The 1090 | o5 rren enirey semerated from reneaaste Address L ey focus is different on the lo-
was Beveled & Embossed Toms; Seror Wit Nt Sa e e e, et 3 Coacoars ey os as well. | angled the to

and more often have the choice to buy green andd maohe often b tha chaics 1o by gremn powar, G- g ’ g p

i s YE 5w, 08 It cffers mary armironmental . .
and the organization’s name powes, Golng preen s sy, and i offers many oot e Sy o right’s tag line and put the
- . envmronmental as well as economic benefits. .
in green on the face is the ) TS S ol e e g W address vertical rather than
same with a drop shadow. SRR A A RSB ET ft o et ks v s ey horizontal for emphasis. I’'m
Blue was used on the back. St e st not sure if it really worked.
M 'J.-Hcl';ql'.
LU LI Setingeiinchapun information un hew pou can got i velved.
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Wnit S [iDesign Tovtivlio Execution
For this WDesign Portlvlio | used a consistent layout vegavding typogroivy
wmnd colove. For the genenl text boxes the font ic Lovisiana in a davk blve
[0/96/110) from 18 pte to 12 pte.The titling, footer page wumvers and the Cat-
eqovy text boxes ave green [0/10/29) \n the Category, text boxes the titling ie
the Louisiana font at 18 pte and the body text is Avial Rounded Wit Bold at
14 pte. For the backgrownad ot eacdh page \'ve weed the Computational Crystal
Susstyate process to create the images tom the Gallery, ot Computation at
Wit/ Avwweomplexificationnet/gallery/machines/suostvate fndexpg Yowevex,
wther than have o sepavate image for eacdh indvidual page, | wsed the same
images for the Wit section break pages and followed a system of same type
ot images on the same type of backgrownde 1o create less contusion. This de-
sigm concept gove e the opportunityy of going a bit wild, but not totally]
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refevences:

Compownd Bye. W), Rotovision - Secrete of Digital llustuation. Retvieved December 9, 2009, from com
powndeye graphic design in print + wel: Ittp:/ wwcompowndeyedesign.com/portivlio/print/print-
2weqen—secvetsiml

Hansbervy-Brown, S. (2009, Novembzex 15). GDES40-0A04B-0\ Advanced Graphic Design Wit | Individual
Prject: Lyyrical Visions . Fallon, NV, Wnited States. of Amevica: Adove \WDesigm. Program.

Hansbervy-Brown, S. (2009, Novemboer 22). GDEZ40-0A04B-0\ Advanced Crahic Desigm Wit 2 lndivid
wal Project Bxpanding ow Vision . Fallon, NV, Wnited States of Mmerica: Adove \iDesign Progyam.

Honservy-Brown, S. (2009, November 29). GDEZ40-09048B-01 Advanced Craphic Design Vit 2 ndii
vidual Project Designer's Vision . Fallon, NV, Wnited Siates of Amexica: Adove \iDesign Progyam.

Hoansloervy-Brown, S. (2009, Decemboer b). GDEZ40-0A04B-0\ Advanced Gioyhic Design Wit 4 Indvidual
Puiect Eco-Friendly View . Tallon, NV, Wited Staates of America: Adove \iDesign Progyaim.

Heleniak, A. 2009, Apvil 19). ThinkSimpleActSimple.com— porttolio of Driv getvieved Decemboer 8, 2009,
from Blastyle Design Blog: Wip:/ /ogiinstyle.com/2009_04_01_avchiveltml

Tarel, J. 2009). Suostvate. Retvieved Decemver 8 2009, om Cualley; of Computation: It/ Ammwcom
Plexificationnet/
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